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An inspection from His Majesty’s 
Inspectorate of Constabulary 
and Fire & Rescue Services 

(HMICFRS) highlighted under-
reporting of anti-social behaviour 
(ASB) in Thames Valley Police. Thames 
Valley Police recorded the lowest 
levels of ASB reports in England and 
Wales, despite community concerns 
and local survey data suggesting that 
ASB was occurring at similar levels to 
other forces. HMICFRS urged the force 
to investigate why ASB reporting was 
so low. 

As part of Thames Valley Police’s 
Corporate Communications 
department, I led the design and 
delivery of a new behaviour change 
campaign to address this challenge. 
The campaign, ‘It’s That Antisocial’, 
was targeted specifically at 28 
neighbourhoods identified as under-
reporting ASB and launched its first 
phase in February 2025. It aimed to 
improve public understanding of what 
ASB is, encourage reporting, and 
build trust and confidence in Thames 
Valley Police’s ability to tackle ASB. 

Background

Both national and local research 
shows that ASB is under-reported not 

only in Thames Valley, but also across 
England and Wales. Although ASB is 
often seen as low-level crime, it can 
have a significant impact.

Initially, I looked at the following 
research:

	� PEEL 2023-2025: An inspection 
of Thames Valley Police report by 
HMICFRS (2023).

	� Making communities safer, the 
results of a 2024 YouGov survey 
on ASB commissioned by Resolve. 
This survey found that 57% of 
victims and witnesses said they did 
not report an incident of ASB to 
anybody. 

	� Thames Valley Police ASB and 
priorities surveys, conducted by 
local neighbourhood policing 
teams.

	� Thames Valley Police hotspot data 
and ASB report data, to locate the 
areas with the lowest number of 
reports. 

We also contacted local 
neighbourhood policing teams, the 
ASB lead and neighbourhood tactical 
advisors to discuss ASB issues and 
the most common types of ASB in 
their areas. 

‘It’s That Antisocial’ campaign
Danielle Shanker, Neighbourhood Communications Officer    
Thames Valley

PRACTICE NOTE

https://hmicfrs.justiceinspectorates.gov.uk/publications/peel-assessment-2023-25-thames-valley/
https://hmicfrs.justiceinspectorates.gov.uk/publications/peel-assessment-2023-25-thames-valley/
https://www.resolveuk.org.uk/images/YouGov-24.pdf
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Designing the campaign

A key part of the campaign was 
developing graphics, which were 
originally designed by Chiamaka 
Ahaneku, a graphic design student 
at Milton Keynes College. The design 
was created as part of a project 
encouraging the public to report ASB. 

We followed the COM-B model, 
which views capability, opportunity 
and motivation as the most important 
factors influencing behaviour 
change (Michie, van Stralen and 
West, 2011). We used local data to 
build an understanding around the 
public’s capability, opportunities 
and motivation to identify ASB and 
how to report it. Opportunities were 
identified to encourage communities 
to recognise shared issues and feel 
more confident in reporting concerns. 
A key part of the campaign included 
showing the tools and powers used by 
Thames Valley Police and its partners 
to tackle ASB, in order to motivate 
communities to report incidents.

Using the research conducted, 
neighbourhoods were grouped based 
on the types of ASB that were most 

commonly experienced in the area, 
such as drug use, vehicle nuisance and 
rowdy behaviour. This allowed us to 
create tailored messaging categories 
for relevant areas, including:

	� “it’s that fast” – vehicle nuisance

	� “it’s that bad” – drug-related issues

	� “it’s that hurtful” – rowdy or 
inconsiderate behaviour

	� “it’s that loud” – loud noise

	� “it’s that risky” – fireworks

Delivering the campaign

To engage a wide age range, we 
deliberately used a mix of traditional 
and digital media. Real stories from 
victims were gathered through 
neighbourhood policing teams and 
were used in audio advertisements 
to humanise the impact of ASB.

On a tight deadline of less than 
two months, phase one of the 
campaign launched in February 
2025, with a focus on increasing 
the public’s understanding of ASB. 
The campaign was advertised on 
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Facebook, Instagram, Snapchat 
and Heart Radio. Phase two of the 
campaign, launched from July 2025 
to September 2025, was advertised 
on Facebook, Instagram, Snapchat, 
TikTok, Spotify, buses, phone boxes 
and digital advertisement screens, 
as well as in local publications.

Signage and merchandise 
(posters, pens and stickers) were 
purchased as part of phase two. 
This led into a third phase, which 
was designed to enable officers and 
police community support officers 
(PCSOs) to promote the campaign 
at events. The posters were also 
sent to local community safety 
teams at councils.

Partnership working and 
relationship management with 
internal and external stakeholders was 
key. Officers, staff and partners across 
Thames Valley support the campaign 
and its aim to increase:

	� knowledge of ASB

	� reporting of ASB

	� overall trust and confidence in how 
Thames Valley Police tackle ASB

Impact

Although the campaign was targeted 
at specific areas, we observed 
wider impact across Thames 
Valley as a whole. Reports of ASB 
incidents between February 2025 to 
January 2026 increased by 17%, in 
comparison to the same period in the 
previous year. 

In the target areas, phase one of 
the campaign helped to achieve:

	� 4.8% rise in reports of ASB, from 
186 reports in February 2024 to 
195 in February 2025

	� 31.4% increase in reports of ASB 
between March and June 2025 
compared with the previous year

	� 7.2 million social media impressions 
and approximately 308,000 radio 
listeners 

in the target areas, phase two of the 
campaign helped to achieve: 

	� 59.7% increase in reports, from 231 
incidents in August 2024 to 369 in 
August 2025
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	� 139% increase in website sessions 
on the ASB reporting form

	� 70% of residents surveyed in 
summer 2025 reported a positive 
recent policing experience 

	� 59% of residents surveyed wanted 
ASB to remain a policing priority

	� over 9 million Spotify and social 
media impressions 

Since the digital campaign ended 
in September 2025, neighbourhood 
policing teams have continued to 
run ‘it’s that antisocial’ pop-ups 
across Thames Valley. ASB-related 
engagements from October 2025 to 
January 2026 have increased by 43%, 
compared to the same period from 
the previous year.

Reflection

As a result of the campaign, reports 
of ASB increased. Previously 
unknown demand was turned into 
visible, actionable intelligence. Prior 
to the campaign starting, steps were 
taken to ensure that the force was 
prepared to address any increase in 
ASB, both efficiently and effectively. 
This included:

	� ensuring that neighbourhood 
policing teams were appropriately 
trained 

	� encouraging the use of toolkits to 
allocate resources appropriately

	� engaging with partners, so they 
were informed and prepared

Neighbourhood policing teams 
and partners used their experience 
alongside the ASB report data 
to build a clear understanding 
of local issues, enabling more 
targeted problem solving and 
early intervention. The ASB risk 
assessment process, updated in 
2025, ensured that victims were 
appropriately supported. The 
ASB case review process was 
reworked to make it clearer and 
more accessible. This will help to 
empower repeat victims of ASB to 
ask for a review of their case where 
they have concerns. 

The increase in reports helps the 
force to improve its understanding 
of ASB. In turn, this means we’re able 
to better protect communities and 
demonstrate a more transparent and 
victim focused approach to tackling 
antisocial behaviour. 
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Five things about ...
Electric vehicles
Police Constable Phil Hackford, Forensic Vehicle Examiner   

Wiltshire Police

As a forensic vehicle examiner, I am 
often asked about a wide range of 
motor vehicle issues. There’s one 
subject that frequently appears – 
electric vehicles (EVs).

1	 EVs are not new, but their 		
	 scale is 

As with so much in life, it’s all 
been done before. 

Early electric vehicles appeared in 
the 1830s. By 1900, 28% of vehicles in 
the USA were electric. However, EVs 
had ceased as a viable commercial 
product by 1920, due to the supply 
of petrol, which offered longer range 
and more power. 

Today, the global popularity of EVs 
is growing quickly. Current figures 
indicate that by 2040, over 80% of 
new vehicle sales worldwide (of an 
estimated 98 million) will be some sort 
of electric vehicle. Reasons for this 
increase in demand for EVs include:

	� lower running costs

	� reduced emissions

	� contributions towards cleaner air

	� achieving climate goals

For policing and public safety, this 
means that incidents involving EVs 
will only increase. 

2	How to spot an electric or 		
	hybrid vehicle  
The government vehicle tax 

checker app can confirm the fuel 
type of any vehicle. 

Other key indicators may include:

	� blue badging and wording such 
as ‘electric’, ‘hybrid’, EV or PHEV 
(which stands for ‘plug-in hybrid 
electric vehicle’) on the boot, front 
wings or grill

	� a green panel on the left side of 
the number plate

	� the dashboard display showing 
a message such as ‘ready’ or 
a green logo if the vehicle is 
switched on

	� orange cables identifying the 
presence of high-voltage power 
(look but do not touch) 

3	How EVs work  
EVs use a large rechargeable 
battery (usually lithium-ion) 

that sends electricity to a motor, 
which turns the wheels. 

Key operational points for 
responders include the following:

	� Unlike petrol and diesel, electricity 
is odourless and invisible. 
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	� EVs can deliver full power instantly, 
even from standstill. 

	� EVs are very quiet and sit silent 
when switched on. 

	� EVs should fail-safe if the system 
has detected anomalies or 
restraint systems have activated. 
However, there have been cases 
where airbags have not activated, 
systems have remained live and 
batteries have ignited. 

Understanding the basics can help 
responders recognise any potential 
hazards. 

4Risks to be aware of: 
Battery fires  
If an EV is badly damaged, 

the battery may overheat (thermal 
runaway). 

	� Safety tip – if an EV is on fire or 
hissing, keep your distance from 
the vehicle.

Smoke and vapours
Burning batteries will release 
harmful gases, such as carbon 
monoxide, hydrogen cyanide and 
hydrogen fluoride.

	� Safety tip – avoid inhaling smoke 
or vapour, stay upwind and move 
others away.

Electricity 
Modern EVs are designed to shut 
down. However, severe damage  
or exposed wiring could pose a 
shock risk.

	� Safety tip – do not touch damaged 
components. If you must touch the 
vehicle, use one hand only, with 
the other in a pocket to reduce 
risk. Electrocution is rare, but the 
precaution is simple. 

5What you can do safely 
Without the necessary 
equipment, the safest option 

is always to contact professionals. 
However, here are some things you 
can do if you come across a broken-
down or crashed EV:

	� Always apply the ‘one hand in 
pocket’ rule. 

	� Turn the vehicle off (ask the driver 
to do so if possible).

	� Move the key fob at least 15 metres 
away.

	� Keep people back, especially from 
smoke or damaged battery areas.

	� Do not try to repair or disconnect 
anything.

	� Call emergency services if there is 
fire, smoke or significant damage.

This article was peer reviewed 
by A/Chief Inspector Nick Lee, 
Dorset Police
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